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Introduction to Teach Too 
Teach Too is an ETF-funded project delivered in partnership 
by UCL Institute of Education and the Association of 
Employment and Learning Providers (AELP).  Deriving from a 
key recommendation of the Commission on Adult Vocational 
Teaching and Learning (CAVTL) Report in 2013, it sets out to 
explore and evaluate different models of collaborative activity 
between employers and providers at practitioner level, in the 
co-design, delivery and assessment of vocational education 
and training programmes.  Project findings show that these 
collaborative partnerships have produced significant short and 
medium-term benefits for employers, providers and learners, and 
enrich and strengthen local economies and communities.

Jay Derrick Director of Teacher Education (post-compulsory),  
UCL, Institute of Education

Project aims 
 To develop a curriculum that is relevant to employers and 

which reflects current practice within the sector

 To improve student experience whilst undertaking a study 
programme, including improving their understanding of the 
sector, job roles with the sector, entry requirements and how to 
develop employability skills

 To update staff skills and knowledge on current and emerging 
practices within the sector

 To engage employers in learner activities and teaching sessions 
within College.
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Student feedback 

‘Knowing that 
personality is a major 
factor makes me feel 
more comfortable and 
I could act like myself 
in an interview’
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9 employers observed teaching sessions in Digital and Creative 
within the College. The employees then provided feedback and 
supportive comments on the subject and content of the session, 
with advice on how this could reflect current working practices 
more and/or how the session could be improved further in light 
of new developments within the sector. This provided valuable 
updating of knowledge and skills for College staff.

Employers from the EAB are working with the College training 
team to plan a training programme that will further support their 
roles as trainers within their own organisations and also support 
their work with the College in areas such as the delivery of master 
classes for students

Positive impacts 
 A new curriculum has been agreed, through the work of the 

curriculum shaping workshops, which includes a new Digital 
Marketing course

 Students’ understanding of the sector has been greatly 
enhanced and their employability skills have developed, 
particularly communication skills

 Students are demonstrating improved motivation for staying 
on the programme and achieving higher grades
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Key learning points 
 Do not make promises for activity that cannot be met.  

Colleges need to deliver everything they have promised to 
ensure the relationship with partners is positive 

 If new units or qualifications are to be introduced as a result of 
employer input into the curriculum offer, ensure that staff are 
provided with appropriate training to be able to deliver it

 Make use of technologies such as survey monkey or a similar 
on-line tool to communicate with employers. This was a great 
tool for getting employers to vote for the best combination of 
units to deliver.

Student feedback 

 ‘I feel that I now 
know what I need to 
aim for. I know what 
sort of company I 
want to work for and 
has shown me more 
options other than 
university.’




